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Learning Outcomes

The Creating an online platform for Agri-Food businesses session has been
developed to support agri-food entrepreneurs develop an online platform
for their business and gain a better understanding of their consumer
behaviours and needs.

On completion of this session, learners will/should be able to:

v Identify the positive and negative aspects of developing their
business online

v’ Identify different types of website platforms

AN

Describe the steps involved in developing a business website

v" Understand the role social media can have in creating an online
profile for business

v Create and manage social media content
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1.The positive and negative aspects of developing an online
presence for your Agri-Food business

2.Website Development

2.1 Types of website development

2.2 Developing a website

3.Creating Social Media Accounts

3.1 Introducing your Agri-Food business on Social Media platforms

3.2 Creating content

4. References
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1. The positive and negative aspects of developing an

online presence for your Agri-Food business

* It allows for market expansion It can involve additional costs
* |t creates visibility amongst » Agri-Food entrepreneur need a
target audience certain level digital competencies
and understanding of digital
* Consumers have easy access marketing to manage create and
to products and services sustain the online presence
* |t allows for consumers to give * The entrepreneur requires a certain
feedback understanding of associated
regulations and policies
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2. Website Development

2.1. Types of website development

* Developing a website provides agri-food businesses with a low-cost
method of engaging a larger customer base, increasing sales, and
gaining valuable feedback from customers.

*  Websites are divided into two may sections a) the serve end and b)

front end

* The server-end of the website is developed by a website builder or
designer and will create the layout and functionality of the website

What the user will see and
interact with, including
designs, colours, images,
and fonts.

What the user does not see,
including how the website
works and responds to
interactions.
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2. Website Development

2.2 Developing a website
Developing a website can be separated into 8 key steps:

Co-funded by
the European Union

1.
2.

L

Identify the type of website to create

Identify who will build the website (internally or
outsourced)

Choose a domain name and register it

Decide on design, structure and content
Consider a web hosting service

Research and set up search engine optimisation
Using website data and statistics

Review the website privacy policy
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2. Website Development

2. Developing a website

1. Identify the type of website to create

The creation process starts with the design phase. Points to consider:
» What are the objectives of the site?
» Who are the target audience?

Setting clear objectives makes it possible to work out which platform is
best suited to the requirements of the business and what functionality
and content will be needed on the website.
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2. Website Development

2. Developing a website

2. Identify who will build the website '
(internally or outsourced)

LLLI

There are different strategies for creating a website and various tools that can help, depending on
the experience, skills, and needs of the user.

Website creators — There are a number of free and fee paying online website creators. They
provide the necessary tools to create, customise and edit the website.
Some examples: Wix, Weebly, Squarespace

Hiring a professional — Engaging a website designer is more expensive but provides assurance
that the site will look more professional and is hosted and managed appropriately.
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2. Website Development
2. Developing a website

3. Choosing a domain and register it

The domain name (website name) is the same as, or similar to the brand name.

What is a Domain?

It is the address that is typed into the browser to reach a site. Each domain name is unique and
points to a specific site. It cannot be shared or duplicated with other web pages.

Domain names are registered with the Internet Corporation for Assigned Names and Numbers
(ICANN), which allocates and assigns addresses, manages the accreditation systems of domain
registrars and maintains a centralised database of all domain names.

@ One World, One Internet

ICANN
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https:f /www.digife.eu

https protocol

whw'w subdominium
digife name

eu extension

digife + eu domain name


https://www.icann.org/
https://digife.eu/
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2. Website Development
2. Developing a website @

4. Deciding on design, structure and content

The design of a website is one of the main factors in establishing the credibility of a brand, so the
design of a website is crucial to its success. Design and content go hand in hand and tell the story
of a brand and are ultimately what allows visitors to interact effectively with the site.

Design

Web design is often the first thing customers notice when entering a business website. These
visual elements are what help site visitors understand, interact and engage with what they see on
their screen.

Content
Content can be visual or textual and is essential because it helps visitors understand the nature of

the business and the product/service on offer. It is common to combine the two types of content,
textual and visual, by including text and images in the form of photos or, V|deos
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2. Website Development

2. Developing a website

Poor Website Design Example

* Overwhelming home page.

e Poor colour choice — hard to read the
information.

* Poor layout — hard to decipher the various
sections of the page.

e Difficult to navigate.

Darkroom Equipment & Film Processors
Digital DICOM/PACS Products.

Medical Equipment/Patient Care Equipment.
Power and Exam Tables

Portable Radiographic

Radiation Survey Meters

Silver Recovery Systems

Film Viewboxes

More products/complete listing......

Custom Printed CD Media and Packaging
Jacket Labels and Dispensers
Processing Chemistry

Film Envelopes X-Ray Screen Cleaner

Why We're How To
The Best! Purchase

D - F E Digital Education for
I g I Food Entrepreneurs

Cabinetry & Storage

Cassettes/CR Plate Storage, Transport, Viewing
Cassette/Film/Surgical/Case Carts Exam Room Products
Film Carry Cases Cassette Holders B

Film Caddies- Wall Film Racks - Positioning Foam

X-Ray Markers Sandbags Stools  Table Pads

Lead Protecuon Products Aprons

Gloves

Blockers

Clear Bamers Thyroid Collars Gonad Protection

X-Ray Grids Collimator L amps
High Voltage Cables

Closeouts & Radiology What's New
Bargains Related Links Around Here?

This web site is our catalog! No printed catalog is available.

p.d wisory. in‘, ©1997-2018 Pacific Northwest X-Ray Inc. - Sales & Marketing Division - All Rights Reserved
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2. Website Development

2. Developing a website

CLICK @

Co-funded by
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4. Deciding on design and content

Colours — help distinguish different parts of the website, should represent the
brand and its values

Menu — allows easy navigation around the website and should be easy to notice
on the page

Buttons — these take visitors to various pages and sub-pages which should be
related to one-another

Visual Elements — shapes, images, videos and scrolling effects should align with
the business and previous design elements

Mobile Design — a specific layout should be developed for accessing the site from

a phone
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2. Website Development

2. Developing a website

5. Considering a web hosting service

Web hosting is a network service to store and transmit the files, elements and content
that make up a website to an Internet browser. The server provides the content of the
site to the user who requested it so that the homepage is displayed by the user who
typed in the domain name.

Hosting service characteristics: Safe and reliable

Positives: requires less digital aptitude
Negatives: hosting sites have additional costs and sometimes have limited control over
page features

| Type of hosting to choose depends on the size of the site !
| and the amount of traffic (users) expected |

o+ (Johnson, 2020)
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2. Website Development

2. Developing a website

6. Setting up Search Engine Optimization

SEO (search engine optimization) refers to all activities aimed at improving the finding,
indexing and positioning of information or content on a website by search engines (e.g.
Google, Yahoo, Bing, etc.) to improve or maintain positioning in the search engine results
page.

Benefits of SEO:

» Can improve positioning (ranking) of a website on search engines
» May increase direct traffic to the site
» More traffic to the site may results in increased sales

[ )
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2. Website Development

2. Developing a website

6. Research and set up Search Engine
Optimization

On-Page SEO is implemented within a webpage through using keywords
throughout site content. These should be:

* Unique and original, i.e. not copied from elsewhere

Useful and interesting.

Up-to-date.

Relevant to your business

Off-Page SEO strategies include inbound link management and wording.
These can be implemented with the help of professionals or using the
various tools available online:

» Keyword Planner, Google Trends, Search Console

Co-funded by chq M /?
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2. Website Development

992 .5

2. Developing a website

7. Using website data and statistics

Web data and statistics help to understand whether a site is
performing well and how people interact with it, so that
weaknesses can be identified and informed decisions can be
made.

A I O

Data includes how many people visited the site, where they
clicked, how many people bought a specific product, or which
geographic regions brought in the most revenue, etc. This data can
provide insight into consumer buying behaviour

Numerous Web Analytics tools are available for example; Google
Analvtics, Clicky, Awstats, Piwik, Open Web Analytics, Superstat.
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https://accounts.google.com/v3/signin/identifier?continue=https%3A%2F%2Fanalytics.google.com%2Fanalytics%2Fweb%2F%23&flowEntry=ServiceLogin&flowName=GlifWebSignIn&followup=https%3A%2F%2Fanalytics.google.com%2Fanalytics%2Fweb%2F&ifkv=AaSxoQwVjrxrkxes8AswXCmNQwNQbVy-ooCI4CvIgzeMdLcSuL_f05lxRURecQxvz7NU5oEOSPYr&passive=1209600&service=analytics&dsh=S-1174229239%3A1714322004197703&theme=mn&ddm=0
https://accounts.google.com/v3/signin/identifier?continue=https%3A%2F%2Fanalytics.google.com%2Fanalytics%2Fweb%2F%23&flowEntry=ServiceLogin&flowName=GlifWebSignIn&followup=https%3A%2F%2Fanalytics.google.com%2Fanalytics%2Fweb%2F&ifkv=AaSxoQwVjrxrkxes8AswXCmNQwNQbVy-ooCI4CvIgzeMdLcSuL_f05lxRURecQxvz7NU5oEOSPYr&passive=1209600&service=analytics&dsh=S-1174229239%3A1714322004197703&theme=mn&ddm=0
https://clicky.com/
https://awstats.sourceforge.io/
https://piwik.pro/
https://www.openwebanalytics.com/
https://superstat.co.uk/
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2. Website Development

2. Developing a website

8. Review the website privacy policy

This is a document of information on how the owners of the site and operators connected to it will collect,

store, use and protect the personal data provided by users when browsing.

* |t informs users on how to protect themselves in the event of possible violations of privacy regulations by
the company providing the web service.

* Managing this allows analysis of the audience in all aspects and helps planning marketing campaigns.

The collection of this sensitive data is governed by precise regulations: the collection of personal data must

be tracked by precise measures that give the site owners the chance to make the best use of the information
provided.

A privacy policy for a website is compulsory: treating the data and rights of those who voluntarily choose to
provide their personal details with care is essential.

Often, website-builders will offer support in this, for example:

https://www.wix.com/blog /how-to-write-website-privacy-policy

= s - T (Earp et al., 2005)
e European ATU =(macra UA [ (GDPR.EU, 2020)
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2. Website Development

How To Write
a Privacy Policy

2. Developing a website E

8. Review the website privacy policy

What must a privacy policy contain?

e outline the specific information the site will collect from users

e how the data will be collected and stored —_—
e how the data will be used and will be shared with third parties

e how such information will be protected

e what rights the user has over the data he/she releases

e how users may decide not to share their data and what influence this may have on their use of the site
e what is the identity of the site owner and/or data controller

e what are the references to contact him to request changes and/or cancellations

e how the user will be notified of any changes to the above points

e how the site will have access to payment data and how these will be stored and protected

6]

How to create a privacy policy?

e Do-it-yourself without the support of tools or people

e Use specific online tools (es: iubenda.com,. usercentricscom, wordpress.com)
e Hire a lawyer or digital expert team
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3. Creating Social Media Accounts

1. Introducing your Agri-Food business on Social Media platforms

* Grab the audience's attention — Your description/biography/”about me/us” section on social media
platforms is your initial opportunity to portray your business and get your audience's attention. There are
some aspects to consider when setting up this section:
1. Photo/Logo — that’s clear, linked to the business and is used
fulfil_nutrition @ (LAl Message consistent
1,539 posts 65.6K followers 773 following
® tiiLnution 2. Choose a username — close to your brand and keep the
VITAMIN & PROTEIN BAR Tasty high protein, low sugar bars, packed with 9 vitamins. Life's Wonderfuel.

Tag us to be featured! #LifesWonderfuel
Shop online now
@ Ink.biojfulfil

same on all platforms

https://www.instagram.com/fulfil_nutrition/

3. Headline — business name and nature of the business

innocent & m Message

2,944 posts 152K followers 23 following

@ innocent
@ innocent

A

4. Keep it short and to the point—aim or 3 lines
» Who are you
» Why are you here

We make healthy drinks. Please buy them so we don't get fired. > H OW Ccan yo u h elp

& www.innocentdrinks.co.uk

https://www.instagram.com/innocent/

Co-funded by
the European Union 2021-2-2IE01-KA220-VET-000048843
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N

e
& 4 & ey
ozt 5 Y/
- mo Cr M Y l,/ :
[ LN a F '." Z 3
= freweey NN ) 3 4
gour peopl D

AGRICOLTORI _ITALIANI
ople

TOSCANA N


https://www.instagram.com/fulfil_nutrition/?hl=en
https://www.instagram.com/innocent/reels/

D H : F E Digital Education for
I gl Food Entrepreneurs

3. Creating Social Media Accounts

2. Creating content

1. Organisation - Instead of randomly creating content, pillars help cover “I\H
topics aligned to your business and ethos

2. Target - Defined pillars will guide you when creating content to speak
to your specific target audience

3. Ideas - Creating new ideas can be difficult; the content pillars will
automatically focus the nature of the content

- Use customers (feedback - polls, stories) and peers (other food
entrepreneurs) for inspiration and feedback to help develop new content

- Aim for content to relate to one of 3-4 chosen pillars

iSOy
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3. Creating Social Media Accounts

2. Creating content

Education

11§

Product/business
description and any
unique aspects/insights
into product
development
08 8 8 & 88 2.
Photos, behind the scenes,
recipes, videos etc

- Co-funded by
the European Union 503 1_2_2|E01-KA220-VET-000048843

Entertainment

|1}

Quick, easy, fun, light
content

TIrrrmemn
Reels, memes, podcast/video
snips
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Inspiration

I

Quotes, sayings, images,
fun facts

|11}

Product spotlights, quotes,
short videos



Content Calendar

2. Creating content

Creating a content schedule will keep business social media
activity consistent

Points to consider when developing a content schedule:

» What should the content convey

» Timing for content release (when is the target audience
most active online — are your target group young adults
online after approximately 5/6pm?)

» Possible collaborations — are there opportunities to
collaborate with individuals or businesses that align to the
business ethos that will increase the outreach of the
content

» Posts do not have to be very informative. Being consistent
is more important and maintains the business-consumer
relationship. Consider always having a collection of pre-
made social media posts that can be used when times are
too busy to develop new posts.
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Developing a Hashtag Bank

2. Creating content

* Hashtags are used across social media platforms to link individuals to their interests (for
example, a health-conscious user may follow #HealthySnacks)

* Having a collection of hashtags to use on social media posts is a great way to reach the
target audience.

l @ l Up to 30x #Hashtags @ m
v' Content specific (5)

v" Brand specific (1) 2-3 Max #Hashtags
v Ui .
Unique to Pror.fuct/ service (9) v Content/ target specific (1-2)
v’ Location (5) v General (1)

v" Audience/ Customer focused (10)

v Helps to increase the number of users viewing content
v Brainstorm hashtags to include in posts and save time
v" Know the platform limits and popular hashtags
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Key Questions to Stay on Track

1. Do | spend more time scrolling on social media than | do creating for my brand and

audience?
2. Do | lack ideas or motivation for new content development ? What is not working?

3. How can | track my ideas better while | am on social media instead of getting lost

scrolling? Am | sticking to my content schedule?
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Remember

Social media is like walking in the door at an in-person
event, you need to mingle and meet new people to
expand your network and create opportunities.
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